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Methodology

* |psos conducted a telephone survey with a randomly selected
sample of 300 residents of the Town of Hinton aged 18 years or
older between September 14th and 21th, 2016, using cell phone
(30%) and landline (70%) sample.

* The average interview length was 21 minutes.

* The final data were weighted to ensure the overall sample’s age
and gender composition reflects that of the actual Town of Hinton
population aged 18 or older according to 2011 Federal Census
data.

* With a sample of 300, results are considered accurate to within
+5.6 percentage points, 19 times out of 20, of what they would
have been had the entire population of the Town of Hinton aged
18 or older been polled.

© 2016 Ipsos
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Issue Agenda

2013
W First mention ® Second mention Total mentions Total Mentions

Social Issues 30% 18%
Parks, Recreation, and Culture 24% 21%
Economy 17% 23%

Transportation 10% 15%
Taxation/ Municipal Government Spending [IEZE 3% 14%
crime I 7% 3%
Growth/ Development ERgl 4% 15%
Municipal Government Services [l 3% 9%
Environment 3% 5%
Other 7% 13%
None 19% 13%
Don't know 2%
Mentions <3% not shown
**  Rounding Data <3% not labelled
1.In your view, as a resident of Hinton, what is the most important issue facing your community, that is the one issue you feel should receive the E
© 2016 Ipsos 8reatest attention from your local leaders? Are there any other important local issues? 6

Base: 2016 (n=300); 2013 (n=300)
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Overall Quality of Life in Hinton

m Very good E Good Poor B Very poor

|
\ J \ J
|

Good 90% Poor 10%

|
\ )
|

Good 92% Poor 9%

Data <3% not labelled

© 2016 Ipsos 2. How would you rate the overall quality of life in Hinton today? Would you say...? E 8
Base: 2016 (n=300); 2013 (n=300)



Perceived Change in the Quality of Life

B Improved B Stayed the same m Worsened E Don't know

Data <2% not labelled

© 2016 Ipsos 3. And, do you feel that the quality of life in Hinton in the past three years has...?
Base: 2016 (n=300); 2013 (n=300)



Reasons for Improved Quality of Life

Town has grown/ developed

Improved economy/ economic growth

More/ better recreational facilities/ programs

More/ better stores/ shopping

Improved leadership/ government/ town council

More/ better services/ facilities (unspecified)

More/ better parks/ trails/ green spaces

Increased/ improved health services

Better service for the elderly/ more services/ facilities for the elderly
Renovations (buildings, structures being repaired)

More/ better local activities/ entertainment (for youth/ seniors)
More/ better employment available (includes better wages)
Improved roads/ streets

Beautification/ cleaned-up the town

Beaver Boardwalk (was completed)

Improved public transit system

Other

Don't know

© 2016 Ipsos 4. Why do you think the quality of life has improved?

? 32%

23%
23%

4%
I /%

L 20%

I 13%

# 11%
E— 0%
25%

. 4%
. 4%

3%

m—Zk

15%
)

% 10%

mm 3%

2%

9%
EEEEseseeeee—— | 3%
Y
m—%

21%

I 3%

Base: Feel That Quality Of Life In Hinton In The Past Three Years Has Improved. 2016 (30*); 2013 (n=40%*) *Caution: Small Base Size

m 2016
m 2013

| Multiple Responses|




Reasons for Deteriorated Quality of Life

Unemployment/ fewer jobs available

Crime/ drugs

High prices/ cost of living (includes price inflation)

Poor economy/ recession/ industry slow down

Business closures/ poor business policies of town management
Weakening of the petroleum sector (lower price for oil, etc.)
Population decline

Poor leadership/ Town management

Lack of local activities/ entertainment (for youth/ seniors)
Lack of stores/ shopping

Loss/ lack of local movie theater

Worsening services/ conditions for the elderly/ for seniors
High/ increasing taxes

Lack of (affordable) housing

Dirty town/ garbage on streets

Poor/ lack of infrastructure/ roads/ sewers

Poor air quality/ pollution/ pulp mill emissions

Lack of recreational facilities/ programs

Lack of progress/ improvement (unspecified)

Noise pollution

Too much construction/ development

Too much (heavy truck) traffic/ poor traffic control

© 2016 Ipsos 5. Why do you think the quality of life has worsened?

Base: Feels That Quality Of Life In Hinton In The Past Three Years Has Worsened. 2016 (n=46); 2013 (n=79)
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Overall Satisfaction with the Town of Hinton’s Council and
Administration

m Very satisfied ® Somewhat satisfied ™ Not very satisfied m Not at all satisfied ®m Don't know

Top 2 Box

o157
Administration, excluding
Council

Municipal government, 2016 5% I

including Council and

Administration as awhole 2013 BT o

2T ex
BT o

Council, excluding
Administration

Data <3% not labelled
6. Taking everything into account, how satisfied are you with the way the Town of Hinton’s [INSERT ITEM] is going about running the
© 2016 Ipsos COmMmunity? Are you ...?What about with the way ...is going about running the community? 13
Base: All Respondents (n=300)
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Overall Satisfaction with Town Programs and Services

m Very satisfied W Somewhat satisfied ®m Not very satisfied B Not at all satisfied ® Don't know

I
\ )\
|

)

|
Satisfied 74% Not Satisfied 25%
|
| | J
Y Y
Satisfied 72% Not Satisfied 29%
Data <3% not labelled

© 2016 Ipsos 6c. How satisfied are you with the overall level and quality of services and programs provided by the Town of Hinton? Are you...?
Base: 2016 (n=300); 2013 (n=300)



Importance of Town Programs and Services

Police Services provided by the RCMP
Fire Services
Street cleaning including snow/ice removal
Public works, including, drinking water quality, and sewers
Garbage and recycling services
Maintenance and upgrading of streets and sidewalks
Indoor recreation facilities
Social services for individuals such as seniors or youth
Outdoor recreational amenities (such as trails and parks)
Family and Community Support Services
Land use and community planning
Indoor recreational programs
Affordable housing
Public transit including the Handi-bus Service
Animal and Bylaw Services

Arts, culture, and heritage services

m Very important B Somewhat important

%% 39
%% 4%

© 2016 Ipsos 7A Would you say this is very important, somewhat important, not very important or not at all important?

Base: 2016 (n=300); 2013 (n=300)

Top 2 Box
IMPORTANT
2016 2013

100% -
100%  99%
100% -
100%  98%
99% 99%
99% -
97% 91%
96% -
94% 97%
94% 92%
93% 92%
92% 93%
92% 91%
88% 82%
87% 82%
75% 71%



Satisfaction with Town

Fire Services

Public works, including, drinking water quality, and sewers
Outdoor recreational amenities (such as trails and parks)
Police Services provided by the RCMP

Public transit including the Handi-bus Service

Family and Community Support Services

Garbage and recycling services

Animal and Bylaw Services

Social services for individuals such as seniors or youth
Maintenance and upgrading of streets and sidewalks
Arts, culture, and heritage services

Town indoor recreation programs

Town indoor recreation facilities

Land use and community planning

Street cleaning including snow/ice removal

Affordable housing

© 2016 Ipsos 7B And, are you very satisfied, somewhat satisfied, not very satisfied or not at all satisfied with the job the Town is doing at providing this program or

service? Base: 2016 (n=300); 2013 (n=300)

Programs and Services

W Very satisfied B Somewhat satisfied

Top 2 Box
SATISFIED
2016 2013
98% 98%
95% 92%
94% 94%

91% -
89% 88%
84% 87%
84% 87%
79% 70%
79% -
78% -
77% 77%
71% 68%
71% 62%
65% 48%
65% -
56% 55%



Investment in Town Programs and Services

Social services for individuals such as seniors or youth
Indoor recreation facilities
Street cleaning including snow/ice removal
Affordable housing
Indoor recreational programs
Maintenance and upgrading of streets and sidewalks
Land use and community planning
Family and Community Support Services
Police Services provided by the RCMP
Public works, including, drinking water quality, and sewers
Garbage and recycling services
Outdoor recreational amenities (such as trails and parks)
Animal and Bylaw Services
Public transit including the Handi-bus Service
Fire Services
Arts, culture, and heritage services

© 2016 Ipsos 7C And, do you think the Town should invest more, less or the same amount on this program or service?

Base: 2016 (n=300)

m More M Less B The same

- 6/% | 30% |
- 65% |l __33%
L 64% | 35%
L °1% . 46%
_______45% . 51% |
L 42% 3% 55%

_____33% | 61% |

L 36% [ 63%
L 33% _____[5%

L 30% 3% . 66%_ |
__20% | 71%

Data <3% not labelled E
18




Importance vs. Satisfaction Grid

IMPORTANCE

© 2016 Ipsos

Primary Weakness

Primary Strength

Street cleaning incl. snow and ice removal

. . streets andgidewalks
Town indoor recreation

facilities

Land use and community planning ()
Affordable Housing@rown indoor recreational progms

aintenance and upgrading of@® o

Garbage and recycling
services

provided by the RCMP

Fire s

Police servyices

amily and community support

services

eTv'ices

Publi¢ works, including,

91% -

70%

Social services for individuals such as
senors or youth

/

Public transit including thedrlnkl g water quality, and

handi-bus service @

Animal and bylaw services

Arts, culture, and heritage ser:

sewers

Outdoor

recreational
amenities (such as
trails and parks)

vices @

40%
B

7.A/B Base: 2016 (n=300)

Secondary Weakness

SATISFACTION

76%

Secondary Strength

D
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Perceived Value of Tax Dollars

m Very good value ® Fairly good value ® Fairly poor value ® Very poor value ® Don't know

\ J\
|

)

|
Good Value 72% Poor Value 27%
|
| A J
| |
Good Value 65% Poor Value 34%

© 2016 Ipsos 8. Thinking about all the programs and services you receive from the Town of Hinton, would you say that overall you get good value or poor value for
your tax dollars? (Is that very or fairly good/poor value?) Base: 2016 (n=300); 2013 (n=300)



Balancing Taxation and Service Delivery Levels

m 2016 m2013

I, 259
I 27% Increase Taxes
- 2016 58%

I 30 2013 57%
I 30%

Increase taxes - to enhance or expand services

Increase taxes - to maintain services at current levels

I  253%
I 17% Cut Services
— 2016 37%

Cut services - to reduce taxes =9(y;0(y 2013 27%
0

Cut services - to maintain current tax level

—y
None N 13%

B 2~

Don't know - 3%

8b. Municipal property taxes are the primary way to pay for services provided by the Town of Hinton. Due to the increased cost of maintaining
© 2016 Ipsos  current service levels and infrastructure, the Town of Hinton must balance taxation and service delivery levels. To deal with this situation, which one 22
of the following four options would you most like the Town of Hinton to pursue? Base: 2016 (n=300); 2013 (n=300)
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Effectiveness of Town Communications with Citizens

m Very good E Good Poor B Very poor

\ )\ J
| |
Good 73% Poor 27%
\ ) J
| |

Good 69% Poor 31% *

* Rounding

9. Overall, how would you rate the Town of Hinton in terms of how well it communicates with citizens about its services, programs, policies and
© 2016 Ipsos Plans? Would you say the communication has been...?
Base: 2016 (n=300); 2013 (n=300)



DETAILED FINDINGS

CUSTOMER SERVICE

Ipsos 25



Past 12 Months Contact with The Town of Hinton

2016 2013

© 2016 Ipsos CS1. In the last 12 months, have you personally contacted or dealt with the Town of Hinton or one of its employees?
Base: 2016 (n=300); 2013 (n=300)



Means of Contact

) I S0
DT O N 50%

I 4%
Telephone N 427
Through work (unspecified) 3%
Email I 2% m 2016
B 1%
| 1% m 2013
0

Town meeting (Council meeting, Advisory committee, etc) I 1%

: o 1 1%
Open house/public consultation 1 2%

Through the police I 1%

Town website (Hinton Listens) | 1%

Other I 2%

© 2016 Ipsos CS3. How did this contact occur?
Base: Has Personally Contacted Or Dealt With The Town Of Hinton Or One Of Its Employees In Last 12 Months. 2016 (n=147); 2013 (n=300)



Satisfaction with Service Received

m Very satisfied W Somewhat satisfied ®m Not very satisfied B Not at all satisfied ® Don't know

\ A J
| |

Satisfied 78% Not Satisfied 22%
\ ) J
| |
Satisfied 74% Not Satisfied 27% *
* Rounding
© 2016 Ipsos CS4. How satisfied are you with the overall service you received? Would you say? E 28

Base: Has Personally Contacted Or Dealt With The Town Of Hinton Or One Of Its Employees In Last 12 Months. 2016 (n=147); 2013 (n=137)



Attitudes Regarding Town Service Delivery and

Tra n Spa re ncy m Strongly agree  ® Somewhat agree Somewhat disagree  ® Strongly disagree Top 2 Box
AGREE

The quality of service 2016 19% 39

from the Town is

consistently high 2013 18% 10% 66%

X

70%

The Town responds 2016 [EENECZ 6% 70%
quickly to requests and

concerns 2013 12% 18% 58%

93%

Town staff are courteous, 2016 33%

helpful, and

6
knowledgeable 2013 35% 4% 86%

Town staff are easy to get 2016 25% 5% 74%

a hold of when | need

them 2013 20% 8% 73%

The Town of Hinton 2016 17% 7% 80%
practices open and

accessible government 2013 14% 13% 66%

CS5. Thinking about your personal dealings with the Town of Hinton, your general impressions and anything you may have read, seen or heard,
© 2016 Ipsos Please tell me whether you agree or disagree with each of the following statements about the Town? The first one is [INSERT ITEM 29
RANDOMIZE]. Is that strongly or somewhat? How about... Base: 2016 (n=300); 2013 (n=300)
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Past 12 Months Visitation of the Town of Hinton’s Website

2016 2013

© 2016 Ipsos W1. Have you been to the Town of Hinton’s website in the last twelve months? E 31
Base: 2016 (n=300); 2013 (n=300)



Past 12 Months Visitation of the Town of Hinton’s Website

B Strongly agree ® Somewhat agree ® Somewhat disagree m Strongly disagree ® Don't know Top 2 Box
AGREE

T

W2A. Thinking specifically about Hinton.ca, do you agree or disagree that the website is [INSERT ITEM]? (READ LIST; CLARIFY AS NEEDED: Is that
© 2016 Ipsos  Strongly or somewhat?) How about...? 32
Base: 2016 (n=300)
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Perceptions Regarding Growth and Affordable Housing

m Strongly agree B Somewhat agree ® Somewhat disagree m Strongly disagree ® Don't know Top 2 Box
AGREE

citizens informed about

how it plans to deal with

The Town of Hinton does 2016 s

a good job managing the

level of development and
growth n Hinton 2013 8%

There s currently enough 2016 DT

affordable housing in

Hinton to meet residents’

©2016Ipsos G1- I’'m going to read you a few statements about growth and development in Hinton. Please tell me whether you agree or disagree with each. E 34
Base: 2016 (n=300); 2013 (n=300)



Purchases Outside of Town of Hinton

m0-25% m 26-50% m51-75% = 76-100% ® Don’t know/not sure >75%
Food purchases 57% 24% 13% 7% 20%
Household Goods 48% 35% 8% 9% 17%

Clothing purchases 35% 18% 18% 46%

Data <3% not labelled
G2. When thinking about your purchasing habits, approximately what percentage of your monthly [INSERT FIRST ITEM] come from businesses
© 2016 Ipsos Outside the Town of Hinton? How about...[INSERT NEXT ITEM] Ipsos S

Base: 2016 (n=300)



Satisfaction with Specific Aspects of Life

Stewardship displayed toward our
local environment

m Very satisfied ® Somewhat satisfied Top 2 Box "Satisfied"

2016 78%
2013 73%

Look and feel of residential and
commercial areas

2016 70%
2013 74%

Access to commercial services like
stores

2016 64%
2013 55%

Job and career opportunities

2016 52%
2013 70%

© 2016 Ipsos S3. How satisfied are you with the following aspects of life in Hinton and Area?

Base: 2016 (n=300); 2013 (n=300)



Views About The Town’s Engagement Processes

m Strongly agree ®m Somewhat agree ®m Somewhat disagree m Strongly disagree ® Don't know Top 2 Box

AGREE

sharing public input

The Town of Hinton does a good job of
such as the participatory budget and

minute with council

for public input easy and accessible
The Town of Hinton carefully considers

and services

S4B. The Town of Hinton communicates frequently with residents to seek feedback and input on programs, services, and plans. Please state
© 2016 Ipsos  Whether you agree or disagree with each of the following statements regarding the Town’s public engagement activities. How about [INSERT
ITEM]? (READ LIST; CLARIFY AS NEEDED: Is that strongly or somewhat?) How about... Base: 2016 (n=300); 2013 (n=300)

37
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Demographics

GENDER
Male
Female

AGE

18to 24
25to 34
35to 44
45 to 54
55 to 64
65 or older

# OF PEOPLE IN HHLD
1

2

3+

HAVE CHILDREN <18 IN HHLD
=S

\[o]
© 2016 Ipsos

12%

23%

25%

33%

50%
50%

52%

55%

Ipsos
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Demographics

RESPONSIBLE FOR PROPERTY TAXES
=S
\[o)

RENT OR OWN
Rent
Own

Other

TENURE IN HINTON
<5

5 to 10 years

10+

LOCATION
Town of Hinton proper (Within town limits)

Surrounding Area
© 2016 Ipsos

F 92%
9%
= 22%

77%

1 1%

9%
22%
69%

93%
8%

Ipsos
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Demographics

EDUCATION

Completed high school or less

Some post secondary or completed a college
diploma

Completed university degree or post-grad degree

INCOME
<S60K

S60K - <S90K
S90K<S$120

S120K+

© 2016 Ipsos

__________JEEC
I, 46
I 19%

I 2%
I 8%
I 299

— 25%

Ipsos

41



Contacts

© 2016 Ipsos

Jamie Duncan
Vice President

= Jamie.duncan@ipsos.com
\y 587-952-4863

®
Ashley Vogeli

Account Manager

¢ Ashley.vogeli@ipsos.com
\, 587-952-4862

GAME CHANGERS

Ipsos
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ABOUT IPSOS

Ipsos ranks third in the global research industry. With a
strong presence in 87 countries, [psos employs more than
16,000 people and has the ability to conduct research
programs in more than 100 countries. Founded in France in
1975, Ipsos is controlled and managed by research
professionals. They have built a solid Group around a multi-
specialist positioning — Media and advertising research;
Marketing research; Client and employee relationship
management; Opinion & social research; Mobile, Online,
Offline data collection and delivery.

Ipsos is listed on Eurolist — NYSE — Euronext. The company is
part of the SBF 120 and the Mid-60 index and is eligible for
the Deferred Settlement Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP

WWW.ipsos.com

GAME CHANGERS

At Ipsos we are passionately curious about people, markets,

brands and society. We deliver information and analysis that
makes our complex world easier and faster to navigate and
inspires our clients to make smarter decisions.

We believe that our work is important. Security, simplicity,
speed and substance applies to everything we do.

Through specialisation, we offer our clients a unique depth of
knowledge and expertise. Learning from different experiences
gives us perspective and inspires us to boldly call things into
guestion, to be creative.

By nurturing a culture of collaboration and curiosity, we attract
the highest calibre of people who have the ability and desire
to influence and shape the future.

“GAME CHANGERS” — our tagline — summarises our ambition.




